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shock, usually occurs in less than a min-
ute. Timely defibrillation is the single
most important factor in saving a SCA
victim’s life.

“With the three largest state Medicaid
programs now covering the LifeVest, as
well as many other medium and small
state Medicaid plans, the critical impor-
tance of this life- saving device

citate sudden cardiac arrest or trauma vic-
tims. ZOLL also designs and markets soft-
ware that automates the documentation
and management of both clinical and non-
clinical information.

ZOLL markets and sells its products in
more than 140 countries. The Company

is apparent,” said Richard A.
Packer, Chairman and Chief
Executive Officer of ZOLL.
“Since LifeVest requires no
bystander intervention, it
offers high-risk patients and
their families’ peace of mind.
For insurance companies, it’s
cost effective to cover LifeVest
since it reduces a patient’s
need for a long hospital stay.”

There are two main compo-
nents to the LifeVest: a gar-
ment and a monitor. The gar-
ment is worn under clothing
and records arrhythmias,
including before and after
treatment. If it detects a life-
threatening rhythm, the device
alerts the patient, who if con-
scious can prevent the shock. If
the patient is unconscious, the
device delivers an electric shock
to attempt to restore normal

rthythm. The lightweight mon-

itor weighs about 1.8 pounds and is worn
around the waist or from a shoulder strap,
making it the only wearable external defi-
brillator available. Patients wearing the
LifeVest are encouraged to wear the device
continuously, excluding time when bath-
ing or showering,

The LifeVest is specifically approved
by Medicaid and other insurers for those
at high risk of sudden cardiac arrest.

The LifeVest may be prescribed to
patients following a heart attack, before
or after bypass surgery or stent place-
ment, as well as for those with cardiomy-
opathy or congestive heart failure. It
may also be prescribed for patients who
can’t have immediate implant surgery for
an ICD, including those recovering from
infections caused by ICDs. The amount
of coverage for each indication is deter-
mined by the approving insurance com-
pany’s policy.

Over half of the Medicaid programs in
the United States are now covering the
LifeVest and more are coming online each
month. Since state Medicaid plans repre-
sent large populations in every state, this
marks a significant step in the LifeVest
evolution. Over 1,200 health plans, both
commercial and state plans, now offer
reimbursement for the LifeVest.

To date, LifeVest has been prescribed
for over 12,000 patients and there have
been over 2,000 years of cumulative
patient time wearing LifeVest.

Abour ZOLL Medical Corporation

ZOLL Medical Corporation is committed
to developing technologies that help
advance the practice of resuscitation. With
products for pacing, defibrillation, circula-
tion, ventilation, and fluid resuscitation,
ZOLL provides a comprehensive set of
technologies, including Real CPR Help®
and See-Thru CPR’, that help clinicians,
EMS professionals, and lay rescuers resus-

has direct operations, distributor networks,
and business partners throughout the U.S.,
Canada, Latin America, Europe, the
Middle East and Africa, Asia, and
Australia. 2008 marks the 25th anniver-
sary of ZOLL’s resuscitation product
development. For more information, visit
www.zoll.com.

Certain statements contained in this press
release, including statements regarding the
future business of the Company, and other
statements contained herein regarding mat-
ters that are not historical facts, are “for-
ward-looking” statements (as defined in the
Private Securities Litigation Reform Act of
1995). Because such statements are subject
to risks and uncertainties, actual results
may differ materially from those expressed
or implied by such forward-looking state-
ments. Factors that could cause actual
results to differ materially from those
expressed or implied by such forward-look-
ing statements include, but are not limited
to, those factors discussed in the section enti-
tled “Risk Factors” in the Company's
Annual Report on Form 10-K filed with
the SEC on December 8, 2008. You should
not place undue reliance on the forward-
looking statements in this press release, and
the Company disavows any obligation to
update or supplement those statements in
the event of any changes in the facts, cir-
cumstances, or expectations that underlie
those statements.

Copyright © 2008 ZOLL Medical
Corporation. All rights reserved. 269 Mill
Road, Chelmsford, MA 01824-4105.
ZOLL, LiféVest, Real CPR Help, and
See-Thru CPR are registered trademarks
of ZOLL Medical Corporation. All prod-

uct names are the property of their respec-

tive owners.
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